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Introduction & Background

Programming Background

Web Sites

Objective of Site

Company Image – provide information - brochure

E-Commerce – sell something from the site

Advertising – generate hits that will buy advertisers products

Functional – automate a business process

Who is the Site Owner?

Who makes the decisions?

Who provides the materials?

Departmentalization

Who are the Site Users?

What do they want?

How does that relate to the site’s objectives?

Connection Speed

Screen Size

Browsers

Usability

Put yourself in the User’s Position

Use graphics only to aid in providing information

Use common metaphors

See research by UIE.com, etc.

Obtain the Materials

Prose – text company, product, etc, descriptions

Graphics – photos, line art, etc.

Data – databases, product lists, etc.

Try to get everything before starting

Static vs. Dynamic

Will every visitor see the same thing?

How often does data need to be modified?

Fully static

Fully dynamic – ASP

Automatic page generation

Client Side vs Server Side

The Browser Wars

In this war, there are no neutral parties.

Do you need browser neutrality?

Key Browsers

Microsoft Internet Explorer

Netscape Navigator

Web TV

Domain Registration

InterNic – now NetworkSolutions.Com

$70 for first two years, then $35/year

Can “park” domains

New registrars

Difficult to make changes

Hosting

Many hosting services available

Costs from $0 and up. Can get good hosting for $25/month, including 40MB data and 1GB data transfer/month.

NT costs more and is less available – but supports ASP.

Front Page Server Extensions available for most UNIX flavors including Linux.

Connectivity

Support – especially Front Page Support

We use www.imconline.com – 100% NT hosting

Publicize the Site

Search Engines – and games to play

Links – from other sites

Advertising – on other sites

Non-web advertising (B-cards, print, etc.)

Tools

Site Monitoring – www.IPSentry.com, www.KeyNote.com

Tracing -VisualRoute, www.neoworx.com Neotrace, Sam Spade (www.download.com)

Optimization – www.WebSiteGarage.com

Personal Web Server

Personal IIS – NT Option Pack

Techniques

Themes

Custom Themes

Frames

Graphics

Stats

Most Hosting software & firm provide

Information of usage in detail

Examples & Discussion

www.tillinger.com – corporate brochure

www.aardsoft.com – e-commerce

www.balloonsandparties.com – brochure, e-commerce & process

www.rabbittanalytics.com – information
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